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Business Partner?

P2 - Building Hypothesis on Al

Al and Exploration Topics. What are we
exploring?

Materials Needed and to Create. What
must be prepared before the activity?

Generative Al for ideas, text and image creation
How Al can help create fictional but convincing
content

Advertising, marketing and persuasion
Credibility of Al-generated texts and visuals
Difference between creative use and

critical use of Al

1 computer with internet access per group
Paper sheets and pens for notes and sketches
Projector or TV for collective moments and
final presentations

Access to a conversational Al tool

Access to an image generator

Ideation sheets and prompt examples

Exploration Steps and Description. What do participants actually do?

Session 1: Creating the worst invention
The activity starts with a short game where participants guess if strange products are real or generated
with Al. This introduces the theme of credibility and persuasion. Then, in small groups, they imagine the
worst invention possible: something absurd, useless and funny, but presented as serious. They complete an
ideation sheet with their idea, name, function and a sketch. Finally, they use Al to improve their concept
and write a first product description.
Session 2: Creating a promotional dossier and analysing credibility
Groups use Al tools to create promotional content for their invention, such as images, posters, articles or
fake scientific explanations. The goal is to make an absurd idea look convincing. Then, they analyse their
productions and those of other groups. They discuss what makes the content believable, what feels
suspicious and how Al can create realistic but false information.
Session 3: Final pitch and investors’ jury
Each group presents its invention to the others and to a jury of facilitators acting as investors. The jury
asks questions and challenges the ideas while keeping a playful atmosphere. Groups try to defend and
“sell” their product. At the end, participants vote for the best worst invention and share what they learned
about Al, persuasion and credibility.

Expected Output. What do participants create, produce or gain from the exploration?

Participants create an absurd invention with a name, a description and visuals generated with Al. They
produce simple promotional content and present their idea in a final pitch. They also gain a better
understanding of how Al can create convincing content and how it can be used to influence people.

The Hook and the Playfulness. What makes Success indicators. How do we know it

this fun/exciting for young people?

worked? What shows participants learned?

Participants invent a very bad idea and try to sell
it seriously. Using Al to create funny and
surprising content makes the activity engaging.
The final pitch turns it into a playful game.

The activity works when participants can explain
their invention and use Al to create content. It also
shows success when they question what looks
credible and understand that Al can be misleading.
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Appendix -

(duplicate if needed)

IDEATION SIHEET = EXPLORATION ACTIVITY

Example of material

Ice-breaking game

Content of the appendix

Link to the replicable game: https://canva.link/Staeklifkw3ywS53
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Laisse passer
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une sensation
naturelle”.
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Si une image de produit est réaliste, c’est
forcément une vraie photo.
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Appendix - Example of material
(duplicate if needed)

Example of ideation sheet

Content of the appendix

IDEATION ™=
SHEET

WHAT STRANGE OR USELESS PROBLEM DO YOU WANT TO SOLVE?

WHO COULD (POSSIBLY) NEED THIS?

WHAT IS YOUR INVENTION? FIND A CATCHY NAME
HOW DOES IT WORK? SKETCH:

THE PRODUCT MUST:

>

>

>

>

>
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Appendix - Example of material
(duplicate if needed)

1=

Example of Al-based false communication campaign

Content of the appendix

Link to the replicable game: https://canva.link/aghapvayhxOvghm
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